







Assessment Brief
Module Title: Digital Marketing and Brand Management
Assessment Title: Report – Digital Marketing Strategy and Planning
Assessment Type: Report
Assessment Number: 1
Word Count: 1500 words (+/- 10%)
(Title page, abstract, table of contents, references, and appendices are excluded from the word count)
Submission Method: Via Turnitin (Exact deadline: TBD)
Weighting: 50% of the overall module grade










Assessment Overview:
You are required to write a professional and research-informed report that critically analyses the components and considerations involved in creating an effective Digital Marketing Strategy and Plan for a business or organisation of your choice. This assessment will test your understanding of key concepts, frameworks, and strategic approaches in digital marketing planning, and how to apply them in real-world contexts.

Report Structure (Guidelines):
Your report should be clearly structured and include:
1. Executive Summary (optional)
2. Introduction
· Brief overview of the selected business/organisation
· Importance of digital marketing in today’s landscape
3. Situational Analysis
· Use of tools like SWOT, PESTEL, or competitor analysis
4. Target Audience and Segmentation Strategy
5. SMART Objectives for the Digital Campaign
6. Digital Marketing Channels & Tools
· Include SEO, PPC, social media, email, content marketing, etc.
7. Implementation Plan
· Budget, timeline, and team roles
8. Performance Metrics and Evaluation Methods
· Use of KPIs and analytics tools
9. Conclusion & Recommendations
10. References (Harvard style)
11. Appendices (if applicable)
Learning Outcomes Assessed:
· Understand the strategic components of digital marketing planning
· Apply theoretical models to real-world digital strategies
· Critically evaluate the effectiveness of digital tools and techniques
· Develop practical implementation frameworks for digital campaigns

Assignment Rules and Regulations:
· Your submission must be original and written in your own words.
· Plagiarism or academic misconduct will result in disciplinary action.
· Ensure that all references are correctly cited using Harvard referencing style.
· Late submissions will be penalised as per institutional guidelines unless valid reasons are accepted.
· You are advised to keep a copy of your report for personal records.

Marking Criteria:
Your report will be assessed on the following:
	Criteria
	Weight
	Assessment Focus

	Knowledge & Understanding
	20%
	Clear understanding of digital marketing strategy and planning principles. Depth of theoretical knowledge applied appropriately to the business context.

	Application of Theory to Practice
	20%
	Relevant frameworks (e.g. SMART, SWOT, PESTEL, 5S) used effectively. Practical insights and contextual adaptation.

	Structure & Organisation
	15%
	Logical, coherent flow of ideas. Proper use of headings, formatting, and transitions. Clear introduction and conclusion.

	Critical Thinking & Analysis
	20%
	Evaluation of tools and strategy. Insightful recommendations and problem-solving approach. Evidence-based arguments.

	Research & Referencing
	15%
	Use of academic sources and case studies. Accurate Harvard-style referencing. Quality and relevance of sources.

	Presentation & Professionalism
	10%
	Grammar, spelling, formatting, visuals (if any), and overall professionalism. Appropriate tone and academic style.









Marking Bands & Descriptors:
	Grade Band
	Score Range
	Descriptor

	Outstanding
	85–100%
	Exceptionally clear, in-depth and insightful. Demonstrates excellent originality, critical thinking and mastery of subject matter.

	Excellent
	70–84%
	Strong understanding, well-articulated arguments, highly relevant research and excellent application of theory to practice.

	Good
	60–69%
	Competent with good use of frameworks. Sound structure and use of academic sources.

	Satisfactory
	50–59%
	Adequate coverage but limited depth. Some application of theory with minor inaccuracies.

	Poor
	40–49%
	Weak understanding with limited analysis. Incomplete sections and weak referencing.

	Fail
	0–39%
	Lacks understanding, critical thinking, or evidence. Major issues with plagiarism, coherence or relevance.



Feedback and Support:
· Formative feedback can be sought during tutorials or via consultation before the deadline.
· Summative feedback will be provided within 10 working days post-submission, outlining strengths, areas for improvement, and next steps.

